PROFESSIONAL DEVELOPMENT COURSES

» media: research, strategy,
planning & buying

This course is designed to give a basic understanding
of the different options available and the skills
required to plan media that are used to deliver
advertising messages. The course examines media
strategy through the five basic elements of target
audience, scheduling, creative considerations,
geographical considerations, reach and frequency and
the setting of media objectives. The different mediums
are examined for their strengths and weaknesses.

Objectives:

Upon completion of this course, participants will be
Date of Commencement: 28 July 2010 able to:
Duration: 4 months
Day: Wednesdays » describe the nature and scope of the different
medium used to deliver advertising messages

Time: 7.00pm - 9.30pm
to consumers.

Venue: IACT College

. ) o » describe the nature and scope of media
Registration Fees: RM200 per participant

research available.

Course Fees: RM850 per participant = set media objectives and explain the rationale

HRDF Training Grant: SBL behind their objectives.

=« from a given case study, write a media strategy
using the five basic elements and rationalising
each element.

POINTS

. 25 %

BOOMERANG
4As Membership Accreditation Points
Contents:
=  An Overview
= Radio/Cable Radio
s Video
= Media Research
= Outdoor / Direct Mail
= Television
= Print
= International Media
= Media Planning
Suitable for executives, supporting administrative
& media personnel who need to upgrade their
knowledge
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